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Book yiog-seat NOW P |

TOPICS INSTRUCTORS DETAILS Q&A LOCATION CONTACT BOOK NOW!

About Your digital discovery begins here. 122 hours

th e The complete digital & social media diploma with a long track record course duration

as a catalyst for change is hosted in Athens and in Thessaloniki,
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Email marketing
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Email marketing

ost popular Free Vectors View this
email in your
browser
& freepik

Most popular Free Vectors

=egy! How's it going? just Ike every week, we
bring you the hottest vectors in Freepik right
rowt

aemgwo by B Teepecon

Dark blue banners with golden confet

Great background Arrows letterhead

with christmas trees template
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3lack business Christmas
brochures with red background with
details snowflakes and
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Aafe o Spotify ya:  Phone
iPad | Android | AAAo
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Autd TO privopa OTAMNANKE OTO

nzartalouds@gmail com. Edv &ev

Béex va hopPaver; outd Ta email

and o Spotify oro plov, unopelc
va kavex; a\hayég ore noodlh cou
| axipwaon EVyeoec

‘Opon xpriong
Mo\ Anopprirou
Emxonvuwvia

E ‘“Yl..! ncon

e oo, T KEVeTE?
To e-yup.com, eToiUA0E omoudales MpoodopEs autd Tov Yiva. ToEKQpETE TIC Twoa!
Emiong mpoogépoupe 15% ExTmTwon pexpl To TEAOC TNG eBGopabag.

Kindmd

011615

oylier s Tic 09.10.2018.

Av ExeTe onoloBrmoTe mpdEhnua pnv SIOTACETE wa EMKONWWVACETE pall pac oto
2111069422 f péow e-mail!

Zac nepipévoupe oto E-YUP.coml

Click here to stop receiving messages from us

@ airbnb

Ta kaAUTepa auTAg TNG
eBdopadac otnv Airbnb

AvBpwrol arr' 6A0 Tov KO6opO AoV Va KaTapEPoLV va
pelvouv kémola otiyur o' auté Ta onitia. Elval kanoio ané

autd kat otn 8IkA oag Wish List;

OA6KANpo onttydlapépiopa otnv/  OAdKAnpo onity/diapépiopa otnv/

oto Crete oto Lombardy
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Mia xaAGTepn npatn yvopia pe eodg kat Ty emxelpnon
oag!

View this email in your browser

an initiative of The City Never Sleeps Ltd

igitalcube

SEessIons

the

Aopnére!

KaAnomépa,

©a fBcAa va o euxaploTiow WBlaltepa yia my eyypadr) oou oTo Swpeav
oeuwvapio Digital Marketing epyaAeiwv Tou npoypauparog The Digital Cube!
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1. Brand Awareness

2. AAEt AEGUHAUA
3. Demonstrate Expertise

4. kY s gUU & & gl
5. Brand building & loyalty
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Getting Attention
Open Rate
Compelling Action
Needs time & thought
SPAM!
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40%

| T

Biggest challenge Second biggest challenge

0%

#) Earning new subscribers [ Retaining current subscnbers I Creating compelling content
[ 'ncreasing open rates @ Maintaining click through rates ~ Social integration

@ Adapting to changing opt-in regulations
Source: Campaigner, 2016
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- Campaign Monitor
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chckthrough rate€ 5%,

- Mailigen
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ToEmail marketing 6 = . h " A B % conversions
h= " ¢ h “marketing‘<h”™ A h < o> T 8T <

. gocial media h ° search.

- Monetate
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Email marketing OR,CTR,CTOR

Global Stats
Flgure 1

® OPEN RATE (OR)

® CLICK-THROUGH RATIO (CTR)
® CLICK-TO-OPEN RATIO (CTOR)
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Affiliate Network

Agency

Consulting

Consumer Goods

Education

Finance, Banking.Insurance

Health, Wellness

IT/ High Tech

Marketing Services Provider

. 50T
1 1.05%
N 13.06%

. 12.21%
1 1.031%
. BAE%

I 21.53%
o, 1A%
15.64%

- 7.21%

. 14.05%

16

Online Advertising Network

Online Business

Publishing, Media

Retail/ E-commerce

Travel and Transportation

Vacations/ Hotels/ Leisure

Other
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Q, T etval To SMS marketing| 0 ¢

SMS Marketing
u Opiopdc - SMS marketing

To SMS marketmg aopa tnv onooroAn SMS pqvuporoc anod pia
srnxsnpnor] npog £VQ group KATAavVaAWT®V, YIo v npowenon wIag
unnPEaiag r] EVOC nponovroc To pnvupo UNOPEi va nepIAaPBavel
ouyKerlpevec NPOCPOPEC N EKNTOOEIC KAl TO AGUBAVEI 0 KATAVOAWTNC
OTO KIVITO TOU TNAEQWVO

To SMS marketing gival éva ano ta Bacika otoixeia Tou mobile marketing.
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SMS marketing
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SMS marketing @
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